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Fairway Outdoor Advertising is one of the country's finest outdoor advertising 

companies. Headquartered in Duncan SC, Fairway operates nine major divisions 

with over 17,400 billboard, poster & digital displays. Fairway provides our 

advertisers with excellent opportunities to reach their target audience at the 

right place and at the right time.

To see detailed maps of our markets visit our website.

WHO IS FAIRWAY? We thought you would never ask.

People like OOH (out-of-home).  People notice OOH. 
Most importantly, people respond to OOH.

We provide our 
advertisers 
with excellent 
opportunities 
to reach their 
audience.



Consumers are driving more miles and spending more time in their cars 
than ever before.  These mobile consumers are a captive audience and OOH 
(out-of-home) is the “unforgettable” medium that targets them best.

TARGETED
OOH delivers your message to a specific audience and coverage area.  
Your ad dollars are invested towards your most promising prospects, 
minimizing wasteful exposure.

HIGHLY VISIBLE
OOH delivers your message in a big, bold unavoidable format.  Your message 
will be seen and your name/brand will stand out from your competition.

REPETITION
OOH delivers your message repeatedly 24/7. Reminding consumers constantly 
of your business, making them more likely to buy from you.

MEDIA BOOST
Unlike other media formats, OOH cannot be turned down, thrown away, 
or fast-forwarded.  OOH will improve the efficiency of your advertising 
by filling in the gaps left by the others.

CREATIVE
Our award-winning creative team will deliver a high quality design 
unique to your brand and advertising objectives.  Your ad will stand out, 
your name will be more memorable in the minds of consumers and your 
campaign will be more successful.

WHY OOH? ‘Cause advertising needs higher goals.
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The billboard 
worked wonders, 
we are receiving 
3-5 calls a day...
 - Meredith Petry
 - Center Administrator
 - Athens Sleep & Wellness Center



RETURN ON INVESTMENT (ROI)
OOH delivers the lowest cost per thousand (CPM) compared to any 
other media format. Your ad dollars will go further and provide you with 
a greater return.

THE LAST WORD
Outdoor advertising is the final reminder of your product or service; it’s the 
point of sell before the point-of-sale. Outdoor advertising bridges the gap 
between the in-home message and the out-of-home purchase. And the advantage 
of the “last word” is never more evident than when it comes to last-minute, 
impulse buying.

COMPETITIVE PLACEMENT
Place your message close to your competitors.  With the appropriate location 
you will increase your market share by capturing their customers.

CREATIVE
Our award-winning creative team will deliver a high quality design 
unique to your brand and advertising objectives.  Your ad will stand out, 
your name will be more memorable in the minds of consumers and your 
campaign will be more successful.

THE VALUE OF OOH OOH audiences are increasing. Two words, rush hour.
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Fairway's
billboards
consistently 
bring 20 to 30 
new patients
to our practice 
per month.
 - Dr. Eric Cavaciuti
    Georgia Medical 
    Treatment Center

People like OOH (out-of-home).  People notice OOH. 
Most importantly, people respond to OOH.



BULLETINS
A bulletin is the most traditional form of out-of-home media, and remains the 
most effective and cost-efficient vehicle for delivering advertising messages to a 
wide variety of consumers. Rising above interstates, highways and surface streets, 
Bulletins impact and inform audiences while directing and influencing their 
purchasing decisions. 
 

UNIT-OF-SALE
There are two types of bulletins, permanent and rotary. Rotary bulletins are 
moved to different, pre-approved locations periodically to give broad market 
coverage.Permanent bulletins afford dominant coverage of high traffic fixed 
locations. The advertising message remains at a single location throughout the 
contract duration. 

PRODUCTION
Production normally requires two weeks from receipt of finished approved art.

For complete artwork guidelines visit our website.

For artwork templates visit our website. 

EXTENSIONS
To increase the impact of bulletins and other out-of-
home displays, extensions (cutouts that extend beyond 
the basic shape of the structure) are often used. 

BULLETINS Ever try to not see one?
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Utilizing the newest technology, digital billboards are computer controlled LED 

displays. Their colors are vibrant and the images are crystal-clear.

Digital billboards are the perfect medium for an advertisers that wants the 

impact of traditional outdoor and the flexibility of Internet advertising.

THE BENEFITS
NO PRODUCTION COSTS - Because ads are displayed electronically, you have 

no printing or shipping costs.

FLEXIBILITY - Digital Billboards give you the freedom to update your message 

weekly, daily, even hourly. 

MULTIPLE MESSAGES - Unconstrained by production cost, you can display 

multiple messages. 

DYNAMIC CONTENT - Digital billboards give advertisers the advantage of 

deliver real-time information in your ads. Such as, weather, stock quotes, interest 

rates and news headlines.

PRODUCTION
For complete artwork guidelines visit our website.

90% Of people 
notice messages 
on digital 
billboards some 
or most of 
the time.
 - Arbitron Digital Billboard Report 

DIGITAL BILLBOARDS Amplifying the connection between you & your targeted audience.
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Utilizing the newest technology, digital billboards are computer controlled LED 

displays. Their colors are vibrant and the images are crystal-clear.

Digital billboards are the perfect medium for an advertiser that wants the 

impact of traditional outdoor and the flexibility of Internet advertising.

THE BENEFITS
NO PRODUCTION COSTS - Because ads are displayed electronically, you have 

no printing or shipping costs.

FLEXIBILITY - Digital Billboards give you the freedom to update your message 

weekly, daily, even hourly. 

MULTIPLE MESSAGES - Unconstrained by production cost, you can display 

multiple messages. 

DYNAMIC CONTENT - Digital billboards give advertisers the advantage of 

delivering real time information such as weather, stock quotes, interest rates 

and news headlines.

PRODUCTION
For complete artwork guidelines visit our website.

90% Of people 
notice messages 
on digital 
billboards some 
or most of 
the time.
 - Arbitron Digital Billboard Report 

DIGITAL BILLBOARDS Amplifying the connection between you & your targeted audience.
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WHAT IS A TRI-VISION BILLBOARD
The surface of a Tri-Vision Billboard is divided into vertical strips. Each strip has 
three sides which rotate on a timed schedule. Compared to a static board, the 
changing of the message alone draws more eyes to your advertisement.  You 
can purchase one of the sides, or create a three stage message by purchasing all 
three sides.

TRI-VISIONS HAVE INCREASED VIEWERSHIP
The Outdoor Marketing Association of Canada commissioned a study to measure 
the effectiveness of Tri-Visions. Results show that Tri-Visions garnered 30% more 
viewership than static signs with study participants looking at static signs an 
average of 1.91 times and Tri-Visions an average of 2.43 times. Increased viewership 
means increased frequency.

TRIVISIONS ATTRACT & HOLD ATTENTION
Tri-Visions attract and hold attention by engaging the viewer in anticipating the 
unknown. Motion has a powerful grip on people's attention and perception. 

TRIVISIONS HAVE A HIGHER RECALL RATE
Louisiana State University conducted a research study to determine the recall 
effectiveness of outdoor advertising. Results show that Tri-Visions had a recall 
rate of 66% which was 34% higher than the static board recall rate of 32%.

Tri-Visions
garnered 30% 
more viewership 
than static signs. 
 - Outdoor Marketing
 - Association of Canada

TRI-VISIONS Catch the eye of your audience. 
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POSTER PANELS
Posters are distributed widely throughout the market on primary and secondary 
arteries to provide complete and instantaneous coverage. Posters take advantage 
of the fact that 80 percent of the traffic travels on 20 percent of the roadways.

UNIT-OF-SALE
Posters are sold in packages. Poster packages are sold according to Target Rating 
Point (TRP) levels, which correlate to the percentage of the market an advertiser 
wishes to reach per week. A 100 TRP, will yield weekly exposures equal to 100 
percent of the target audience. 

FREQUENCY & REACH
An average 100 weekly TRP buy builds to a frequency of about 8 times in 28 days. 
In addition, that same 100 TRP buy will reach 55 percent of a market in 28 days.

CONTRACT PERIOD
Customarily sold in weekly intervals of 4 to 52 weeks. Posting every Monday.

ARTWORK
Less is more, much more when using outdoor advertising to communicate a 
message. The most effective designs focus on a single idea. An advertiser should 
consider the most important product benefit to communicate and express 
that message to consumers.

PRODUCTION
Production normally requires two weeks from receipt of finished approved art.

For complete artwork guidelines visit our website. Fairway uses the Circle Graphics, 
Formetco and Lamar hanging system. Contact your Account Executive or Market 
Manager to find out which system is being used on your location.

For artwork templates visit our website. 

58% buy a 
product after 
seeing an 
OOH ad after 
5 exposures
  - Outdoor Advertising 
  - Association of America

POSTERS Big, bold and colorful. Just like your brand.
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INTRODUCING THE SINGLE-SHEET POSTER
The Single-Sheet Poster (SSP), developed using recyclable polyethylene (PE) 
plastic, has replaced the old paper and paste posting method. Single-Sheet 
posters (also known as Eco-Posters and QuickFlex Posters) are printed as a 
single sheet similar in appearance to a vinyl bulletin. These posters do not flag 
and do not bleed when exposed to inclement weather. 

BENEFITS
 >>  Eliminates the use of paper and paste.

 >>  No more visible seams, image “show through” or flagging. 

 >>  Better color match. The SSP looks similar to printed flex vinyl.

 >>  The SSP is made from recyclable, 100% polyethylene.

HANGING SYSTEM
Fairway uses the Circle Graphics, Formetco and Lamar hanging system. Contact 
your Account Executive or Market Manager to find out which system is being 
used on your location.

PRODUCTION
For complete artwork guidelines visit our website.

For artwork templates visit our website. 

QUESTIONS
For any additional questions contact your Account Executive or Market Manager.

The billboard 
worked wonders, 
we are receiving 
3-5 calls a day...
 - Meredith Petry
 - Center Administrator
 - Athens Sleep & Wellness Center

 

SINGLE-SHEET POSTER Say good-bye to paper and paste. 
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“Billboards work flawlessly as an advertising tool and we 
plan to use them for years to come!”
 - Eric Baehr
 - Hampton Inn 

“I still have people come up to me and say “Didn’t I see you 
on that billboard?”
 - Susan Williams
 - Peach State Bank & Trust

“Billboards have almost single-handedly turned our 
business around!”
 - Zach Whitsel
 - General Manager - Athens Recycling

“We believe billboard advertising to be a strong asset in 
our current advertising plan.”
 - Emily Whitehead
 - Marketing Dir. - Milton Martin Toyota

“The day our first board went up, the phones started 
ringing and did not stop.”
 - Darrell Ake
 - Automobile Acceptance Corporation

“Fairway’s billboards consistently bring 20 to 30 new 
patients to our practice per month.”
 - Dr. Eric Cavaciuti
 - Georgia Medical Treatment Center

We have had
excellent results 
and recommend 
Fairway to others. 
 - Joeseph A. Bryant Sr.
 - President – Bryant Radio

TESTIMONIALS Hey, don’t take our word for it. 
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THE CREATIVE CHALLENGE 
Keep it simple…. and make the logo bigger.
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STICK TO ONE MESSAGE
A common mistake is trying to accomplish too much 
with a single ad. 

Initial Design

Revision 1

Revision 2

Revision 3

THE CREATIVE CHALLENGE
The audience for outdoor advertising is mobile. They are constantly on the go 
and short on time.  This fast pace lifestyle of your audience reduces the time you 
have to reach them with your message to only a few seconds. Because of this 
limited exposure time, designing for outdoor requires a focused creative approach. 
Below are some tips to help you meet this challenge.

THE MESSAGE
 >>  Express the most important idea concisely.
 >>  Use short copy lines. Seven words or less.
 >>  Make sure the advertiser's name is legible.

COLORS
 >>  Use bold colors. Being subtle from 600 feet does not work.
 >>  Forget about white space. It does not apply in outdoor like in print.
 >>  Use contrasting colors, they read better from a distance.

FONTS
Use bold, non-serif fonts.  Avoid decorative, italic or thin serif fonts.

IMAGES
 >>  Choose images with simple backgrounds.
 >>  Avoid using landscapes or complex scenes.
 >>  Make a small object large (like jewelry) rather 
 >>  than a large object small (like a house).

TEST YOUR DESIGN
Show your design to someone for seven seconds. Did they get it?
View your design from a distance. Does it read from fifteen feet away?



IMAGES & RESOLUTION
Cell phone photos are great for Facebook but, not for your advertising.
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ACTUAL SIZE OF AN INTERNET IMAGE:
4”X6” IN AT 72 DPI

THE SAME IMAGE ENLARGED
1200% TO 6'X4' AT 72 DPI

THE SAME IMAGE ENLARGED
1200% TO 6'X4' AT 300 DPI

IMAGES FROM WEBSITES
Most images and logos captured from websites have a 
resolution of 72 dpi (monitor resolution). These images 
and logos look fine on screen, but when enlarged and 
printed on a billboard they will look fuzzy or jagged. 
Images and logos need to have a minimum resolution 
of 300 dpi.

DO NOT USE IMAGES FROM:
    >  Typical Internet Images

    > Google Images

    > Scanned Business Cards

    > Camera Phones

    > Digital Camera Pictures at low quality settings

USE IMAGES FROM:
    > Media Sites

    > Stock Photography Sites

    > Digital Camera Pictures at its highest quality setting



FAIRWAY OUTDOOR ADVERTISING’S HISTORY
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In 2010, Fairway Outdoor Advertising celebrated its 75th anniversary in 
the outdoor advertising business.  The company was originally founded by 
Robert O. Naegele in 1935 in Minneapolis, Minnesota.  Naegele Outdoor 
was purchased by Morris Communications Corp. in 1985, and subsequently 
renamed Fairway Outdoor Advertising in 1991.

Between 2003 and 2007, Fairway saw years of tremendous growth.  
During this time, the company puchased Williamson Outdoor, Visual 
Outdoor, Eagle Outdoor, Chattanooga Outdoor and Innovative Outdoor.  
It also finalized asset exchanges with Lamar Outdoor and Clear Channel, 
building its quality inventory and significantly developing its footprints 
into multiple states.

In November 2009, Fairway Outdoor Advertising, LLC merged with 
Magic Media, Inc., making Fairway one of the country’s largest outdoor 
companies.  At that time, they were also acquired by ACON Investments 
of Washington, D.C.1  ACON became Fairway’s majority equity owner, 
and that successful partnership continues today.

Fairway engaged in an asset swap with Waitt Outdoor in 2010.  This 
exchanged Fairway’s presence into the Midwest for additional coverage 
in MN and IA from Waitt.  It was also at this time when the company’s 
corporate headquarters were consolidated in Duncan, South Carolina.

In July of 2012, ACON Investments of Washington, D.C., and MidOcean 
Partners, New York,  senior equity owners respectively of Fairway 
Outdoor Advertising, LLC and Olympus Media, LLC, announced a merger 
between their respective portfolio companies, Fairway and Olympus 
Media, LLC, to form Fairway Media Group, LLC.  Olympus brought with 
it inventory in nine states, further enhancing and expanding Fairway’s 
presence in the Midwest and the South.

Fairway’s latest acquisition took place in December of 2012 when it 
secured select billboard locations in Arkansas, Georgia, Minnesota, 
Tennessee, and Texas that were formerly owned by Lamar Outdoor 
Advertising.  

Today, Fairway has more than 20,600 bulletin and poster displays in 18 
states mainly across the Southeast and Midwest, making Fairway Media 
what is believed to be the fourth largest traditional outdoor advertising 
company in the U.S.  At this time, Fairway Media includes over 130 
digital billboards. 

Fairway Outdoor Advertising, LLC includes the subsidiary companies FMO 
Real Estate and Fairway Outdoor Funding, LLC, which manage the real 
estate and leasing aspects of the business.  Other real estate subsidiaries 
are: MCC Outdoor, LLC, Magic Media Real Estate, LLC, Douglas Outdoor 
Advertising of GA, Inc. and Olympus Media/Indiana, LLC.

1 ACON Investments is a Washington D.C.-based private equity investment firm that 
manages private equity funds and special purpose partnerships in the United States 
and Latin America. Founded in 1996, ACON and its principals have managed over $2 
billion of capital. ACON pursues a theme-based investment strategy by focusing on in-
dustries and businesses at key inflection points in their development and pursues these 
opportunities in close partnership with established management teams. 

2 MidOcean Partners is a premier private equity firm headquartered in New York fo-
cused on the middle market.  MidOcean is committed to investing in high quality 
companies with stable market positions and multiple opportunities for growth.  Targeted 
sectors include consumer, media and communications, business and financial services 
and industrial services.  



ARTWORK GUIDELINES Art has rules? Who knew. 
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REACH YOUR TARGET AUDENCE
HIGHLY VISIBLE
Delivers your message in a big, bold unavoidable format,  your message will be 
seen and your name/brand will stand out from your competition.

POINT OF SALE
Targets consumers on the go, close to your business, and ready to buy, you will 
see an increase in customer traffic and impulse purchases.

40% visited a RESTAURANT advertised 
40% view a DIRECTIONAL ads
39% visited a STORE advertised 
39% TALKED about a product advertised 
33% ATTENDED an event advertised 
26% IMMEDIATELY a visited business 
26% visited a WEBSITE advertised 

PHOTOS & LOGOS
Photo images and logos need to be at least 4" wide at 
300 dpi.  We CANNOT produce billboards from website 
images, business cards or computer printouts.  

EXTENSIONS 
Extended advertising space for the 14' x 48' and 10.5' 
x 36' bulletins are normally limited to 4 feet above, 2 
feet to each side and 1 foot below the normal face of 
the display. 

FILE DELIVERY
To upload your art files, visit:
 https://files.fairwayoutdoor.com/upload/upload.aspx
 User Name: client
 Password: client!

QUESTIONS
 Mike Parsons >> National Creative Director
 Email >> michael.parsons@fairwayoutdoor.com
 Cell >> 706-627-5072
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THE ART DEPARTMENT

ALPHARETTA, GA
Matt Dawson - Matt.Dawson@fairwayoutdoor.com
Khoan Quach - Khoan.Quach@fairwayoutdoor.com
Office: 678-352-3200

ATHENS, GA
Scott Greene - scott.greene@fairwayoutdoor.com
Heather Nichols - Heather.Nichols@fairwayoutdoor.com
Phone: 706-543-0380

CHATTANOOGA, TN
Kristen Behm - Kristen.Behm@fairwayoutdoor.com
Phone: 423-756-4200

DENISON, TX
Priscilla Myers - Priscilla.Myers@fairwayoutdoor.com
Jason Parscale - Jason.Parscale@fairwayoutdoor.com
Phone: 877-668-3927

DUNCAN, SC
Glenn Coker - Glenn.Coker@fairwayoutdoor.com
Darin Anderson - Darin.Anderson@fairwayoutdoor.com
Baker Gallimore - Baker.Gallimore@fairwayoutdoor.com
Jennifer Bowen - Jennifer.Bowen@fairwayoutdoor.com
Phone: 800 849-3247

GREENSBORO, NC
Tiara Reynolds - Tiara.Reynolds@fairwayoutdoor.com 
Evan Weinstein - Evan.Weinstein@fairwayoutdoor.com
Phone: 336-292-4242

INDIANAPOLIS, IN
Steve Helming - Steve.Helming@fairwayoutdoor.com
Office: 866-598-3400

LA CROSSE, WI
Barb Large - Barb.Large@fairwayoutdoor.com
Linda Sturgis - Linda.Sturgis@fairwayoutdoor.com
Office: 800-658-9095

PRESTONSBURG, KY
Cassie Bradford - Cassie.Bradford@fairwayoutdoor.com
Phone: 800-489-8008

ROCHESTER, MN
Curtis.Jepsen - Curtis.Jepsen@fairwayoutdoor.com
Kerry Kestner - Kerry.Kestner@fairwayoutdoor.com
Phone: 800-282-6386

RALEIGH, NC
Danielle del Valle - Danielle.delValle@fairwayoutdoor.com
Phone: 919-755-1900

VALDOSTA, GA
Matt Goodman - Matt.Goodman@fairwayoutdoor.com
Frank Johnson - Frank.Johnson@fairwayoutdoor.com
Phone: 800-732-8261

WILMINGTON, NC
Jeffrey Pohl - jeffrey.pohl@fairwayoutdoor.com;
Phone: 910-343-1900

CORPORATE
Mike Parsons - michael.parsons@fairwayoutdoor.com 
Phone: 706-627-5072



BULLETINS
A bulletin is the most traditional form of out-of-home media, and remains the 

most effective and cost-efficient vehicle for delivering advertising messages to a 

wide variety of consumers. Rising above interstates, highways and surface streets, 

Bulletins impact and inform audiences while directing and influencing their 

purchasing decisions. 

 

BULLETINS VS TRANSIT ADVERTISING

LOCATIONS - Billboards are located on a variety on highways, primary and 
secondary roads. Transit advertising is limited to urban areas.

SIZE - Billboards are physically large and command attention. Transit ads are 
smaller and tend to blend into the local environment.

AUDIENCE - Billboards can target consumers where they live, work and play. 
Transit advertising is limited to public transportation routs. 

CREATIVE - Billboards can be enhanced with extensions and other 3D props. 
Transit advertising tend to be limited to a uniformed size and shape.

EXTENSIONS
To increase the impact of bulletins and other out-of-
home displays, extensions (cutouts that extend beyond 
the basic shape of the structure) are often used. 

BULLETINS VS TRANSIT
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ARTWORK GUIDELINES Art has rules? Who knew. 
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FILES
Art needs to be created at a scale of 1/2 inch equals 1 foot at 300 dpi. Also, be 
sure to add 5/16 or .3 of an inch bleed to each side for bulletins. For example: the 
finished art size for a 14' x 48' bulletin is 7.6" x 24.6." Keep live material within 
3/8" of each side.

FILE FORMAT
We accept psd, tif, eps, and pdf files. All colors need to be CMYK. Make sure to 
flatten layers and convert fonts to outlines. Files created in Microsoft programs 
(Publisher, Word, PowerPoint, etc) are not accepted.

TEMPLATES
To find our design templates please visit FairwayOutdoor.com/creative-templates.

BULLETIN PRODUCTION
Keep all live material (logos, wording, etc) at least 3/8" from all sides.

BILLBOARD DOCUMENT SIZE (Other sizes can be found FairwayOutdoor.com/creative-templates.)

 14'H x 48'W  7.6"H x 24.6"W (Includes 10/16 inch bleed.)
 10.5'H x 36'W  5.85"H x 18.6"W (Includes 10/16 inch bleed.)

POSTER PRODUCTION
Bleed is not necessary on posters. Keep all live material (logos, wording, etc) at 
least 3/8" from all sides.

 POSTER  DOCUMENT SIZE
 Single Sheet Poster  5.2"H x 11.33"W
 8 Sheet Poster  5"H x 11"W

PHOTOS & LOGOS
Photo images and logos need to be at least 4" wide at 
300 dpi.  We CANNOT produce billboards from website 
images, business cards or computer printouts.  

EXTENSIONS 
Extended advertising space for the 14' x 48' and 10.5' x 
36' bulletins are normally limited to 4 feet above, 2 feet to 
each side and 1 foot below the normal face of the display. 

FILE DELIVERY
To upload your art files, visit:
 files.fairwayoutdoor.com/upload
 User Name: client
 Password: client3

 



PRODUCTION GUARANTEE 
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FULL SERVICE PRODUCTION GUARANTEE
Let Fairway order your production for you and take advantage of our full 
service guarantee. Avoid the headaches of unexpected costs or valuable 
advertising down-time due to late delivery or defective advertising materials.
We will take the responsibility of reposting or reordering substrates as soon as 
possible at no cost to you. Any lost advertising time will be compensated with 
additional time or credit.

THE DETAILS
 •  Approved artwork must be given to your Account Executive 2-weeks  
  in advance of your post date in order to ensure timely delivery 
  of production.

 •  Production must be ordered by Fairway Outdoor Advertising.

 •  SSPs are guaranteed to last 4-weeks.

 •  Bulletin Substrates are guaranteed to last 12-months.

 •  Orders not placed by Fairway will not receive credit for lost time  
  due to late or defective substrates and may incur repost and/or 
  re-ordering charges.

Call us today and let us manage all aspects of your outdoor advertising plan.



STEP 1
Request access by emailing Fairway Outdoor at

HelpDesk@FairwayOutdoor.com. Please include the 
pannel number of the digital billboard you wish to see.

STEP 2
Once you have received your registration email, use 

your computer, smartphone or tablet to log on to the 
secure site https://DigitalView.FairwayOutdoor.com

STEP 3
See your ad via Fairway Outdoor's on site web cam. 

Need more info, download our Full User Guide or email 
HelpDesk@FairwayOutdoor.com.

DIGITALVIEW
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DIGITALVIEW [digital board webcam viewing system]
Fairway Outdoor's secure digital board webcam viewing system (DigitalView) 
lets you check your ads on our digitals billboards at anytime from your computer, 
phone or tablet.

THE KEY FEATURES

 Download POP photos by using the Save As button.

 A dashboard can be created to view different signs.

 Cameras can be rearranged on the dashboard.

 Full Screen Mode allows all of the cameras on a dashboard to be viewed on  
 one screen without scrolling. 
  
 Rotation View allows an automatic rotation between multiple dashboards.  
 This is also available for a full screen view.
 
 Multiple cameras can be selected to view a live stream of up to five 
 cameras simultaneously without opening new windows.
 


